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Executive Summary 

Streaming Performance Overview 
Throughout the coverage period, ECVA operated four synchronized Twitch channels to 
broadcast live volleyball matches. In total, 108.5 hours of live content were delivered, 
providing fans with extensive access to high-quality volleyball action. This collective eJort 
resulted in 5,283 hours of total watch time and 28,621 live views, reflecting substantial 
audience interest and consistent viewership across all channels. 

Audience engagement was particularly notable, with a peak concurrent viewership of 386 
during the most prominent matches. Interactivity remained robust, as evidenced by 3,985 
chat messages exchanged among viewers, 1,575 engaged participants, and the creation of 
63 highlight clips that captured key moments from the broadcasts. 

Streaming activity in November stood out, generating the highest audience density of the 
year. During this period, the broadcasts averaged 103 concurrent viewers, underscoring the 
region's strong digital appetite for premier volleyball events and reinforcing the value of 
ECVA's streaming initiatives. 

 

Key Metrics (All Channels Combined) 

Streaming Output 

• 108.5 hours streamed 
• 16 active streaming days 
• 6,511 minutes streamed 

Audience & Reach 

• 5,282.8 hours watched 
• 28,621 live views 



• 530 new followers 
• Peak: 386 viewers 

Engagement 

• 3,985 chat messages 
• 376 chatters (summed daily uniques) 
• 1,575 engaged viewers 
• 63 clips created 
• 668 total clip views 

Quality of Viewership 

• Average viewers (weighted): 48.7 
• Avg. messages per streaming hour: 36.7 
• Avg. messages per viewer hour: 0.75 

 

Top Performing Months 

Monthly Streaming Performance Overview 
The table below summarizes key streaming metrics across four months, detailing hours 
streamed, hours watched, average viewers, live views, and the number of follows gained. 
This data highlights the growth and engagement trends over time. 

Month Hours 
Streamed 

Hours 
Watched 

Avg. 
Viewers 

Live 
Views 

Follows 

May 6.5 95.7 14.8 638 15 
June 38.5 394.7 10.3 5,171 218 
September 28.6 1,176.1 41.2 9,119 164 
November 35.0 3,616.3 103.2 13,693 133 

 

In May, the channel saw 6.5 hours streamed, resulting in 95.7 hours watched, an average of 
14.8 viewers, 638 live views, and 15 new follows. June experienced an increase in hours 
streamed and live views, with 38.5 hours streamed, 394.7 hours watched, and 218 follows, 
though the average viewers dropped to 10.3. September demonstrated significant growth 
in engagement, with 1,176.1 hours watched and an average of 41.2 viewers, while live 
views and follows also rose. November marked the highest performance, with 35.0 hours 
streamed, 3,616.3 hours watched, an average of 103.2 viewers, 13,693 live views, and 133 
follows, reflecting a strong upward trend in channel activity and audience interaction. 



 

Channel Contribution Breakdown 

ECVA Channel Performance Overview 
This section provides a detailed breakdown of streaming performance across ECVA’s 
primary and backup channels. The data below covers key metrics including hours 
streamed, hours watched, average viewers, followers, and chat engagement for each ECVA 
volleyball channel. 

Channel Hours 
Streamed 

Hours 
Watched 

Avg. 
Viewers 

Followers Chat 
Messages 

ec_volleyball 81.7 4,986.1 61.1 349 3,655 
ec_volleyball2 15.9 194.0 12.2 85 298 
ec_volleyball3 5.5 45.7 8.3 54 15 
ec_volleyball4 5.5 57.0 10.4 42 17 

 

The primary channel, ec_volleyball, streamed the most hours and attracted the highest 
average viewership and engagement, accounting for the majority of total watch time and 
chat messages. Backup channels (ec_volleyball2, ec_volleyball3, and ec_volleyball4) 
provided additional coverage and redundancy, with lower but still notable engagement and 
follower counts. This multi-channel approach ensures broad reach and reliability, 
particularly during major events. 

ec_volleyball carried 75%+ of production volume and 90% of all watch time. 

Strategic Insights 

• ECVA is developing a consistent digital audience, especially during major events. 
• Backup channels add redundancy and minimal additional reach; consider event-

specific roles. 
• Strong engagement metrics suggest viewers are invested, especially during finals. 
• ECVA’s combined streaming footprint positions it to attract regional sponsorship. 

Recommendations 

1. Continue multi-camera, multi-channel broadcasts for major events. 
2. Develop standardized match-day graphics to improve viewer retention. 
3. Introduce Twitch extensions for stats, polls, and interactive elements. 
4. Use VOD clipping to expand highlight visibility between tournaments. 


